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“SALADA’ Factories are famous for Ltheir spotiess
cleanliness —only the purest, freshest, most dell-
cious tea obtainable is sold in “SALADA’’ packets.
Black, Green or Mixed Blends Four Grades—
80c to $1.05 per Ib. Ask for “SALADA".

L
281 K.W.

—— e ——————————— - = A S ——
—— ——

THE DAILY NEWS

PRINCE RUPER . BRITISH COLUMBL

S——

-

Published Every Afternoon, excepl sunaay, by Prince Rupert
Daily News, Limited, Third Ave

B F. PULLEN - - Managing Fdiior
SUBSCRIPTION EKATES
City Delivery, by mail or carrier, yeariy p . paid in advance $5.0
For lesser period, paid in advance, per moa'l Tk s 5
By mail to ali parts of Northern and Lepira pritish Coiumhia,
paid in advance for yearl) ' £3.0

Or four monins lor
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SWEET AS ITS NAME ! s
COOL IN ANY PIPE !
RICH IN FLAVOR!

MILD or MEDIUM — 23762
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Advertise In the Dally News,
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“First call for
breakfast!” How they do delight
| an outdoor appetite — delicious
ni Kellogg’s Corn Flakes!y Good
— x for you too. Always healthfully
s Sl - crisp and easy to digest. Enjoy
etk e them for lunch and supper too.
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C 0 R N F L A K E S ness. Kellogg's are never tough.
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* No other €orn flakes equal
Kellogg's for flavor and crisp.

thick—but extra crisp.

Serve for lunch, dinner or break.
fast. Delicious with milk or cream

wfruits or honey added.

Order at hotels, cafeterias. On

dining-cars. Seold by all grocers.
Made by Kellogeg in London, Out

"~ Always oven-fresh!
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ROVIDING even finer performance,

| revealing even smarter style and built by

' General Motors under manufacturing pro-
Ccesses unsurpasud for pr(‘cisi(‘)n and accu-
racy . . today’s Pontiac Six represents a
value the like of which has not been known
since the beginning of Pontiac history,

P

To the sound basic design which has made
Pontiac Six internationally famous for stamina
and long life—to those important advancements,
such as the G-M-R cylinder head . . Pontiac has

added improvements leading to even greater
power and to smoother per[ormancc.

To the inherent style and beauty of Fisher bodies

~—to the effective symmetry of sweeping fenders

' Dy and high, straight hoods—Pontiac has added the

freshness of new Duco colors and the modish air
of smaller, smarter wheels and oversize tires.

Shenp This lowest priced six of General Motors has won

its sensational success by always reflecting General
Motors' ability to build a better car for the
money. Now it offers new power and beauty.
See it and drive it today. 35-8-200

Ask your decler about the G M A .C. Deforved Payment Plen which makes

buymg eary.

WALRKER & ROSS,

Prince Rupert, B.C,

Lowest Priced Six~
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“Rupert Brand”

— Kippers

*“THE DAINTIEST BREAKVAST FOOD.”

Smoked Daily by

(anadian Fish & Cold Storage (o | 0.

Prince Ropert. B.C.
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FIRST WEEK COUPON

200,000 EXTRA VOTES

This coupon, when accompanied with thre
ieriptions or their equivalent, to the Prince R
News, entitles the candidate to 200.000 extra
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In during the candidate’s first week in the campaign

| PRODUCT OF GENERAL MOTORS OF CANADA, LIMITED W’




