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E sure and take the children to see this interest-
ing and educational film. See the thrilling
scenes of plantation life of India and Ceylon.
Journey with the Nabob camera man northward into
the heart of Assam. See the coolies in their pictur-
esque garb directing the work of giant elephants.
See how the Tea seeds are tested, how the plants are
cated for by dusky Indian maidens. Sce the primitive
bullock carts. Learn how Nabob Tea is grown., picked

and prepared in that distant corner of the Empire

and brought to vour table, See this realistic romance

of India’s most interesting industry.
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BUY LOCAL PRODUCE

A Prince Runpert man who likes to use clams stated to

the Daily News that when he rang up his grocer : nwl asked

, handle(] by the Japanese and clams p

for Queen Charlotte Island elams he was told they did not
keep them. Instead of that the graeeer stocks Korean clams
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UP IN the clouds! Speed! Less
:

ime to cross the Continent
than it took to travel a few hune
dred miles—in our fathers' times
Today is geared up to new things,
new methods—New Comfo.ts.

Active, modern life demand; the

8 winter welght. Kigh cresm color. This |
| “‘w 3 germent |3 hnuwn fr:.f.. coast to coent
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best of every man. No time 1o be
fettered with cumbersome. bulky,
ill-fitting garments. Freedom!
Warmth! Health—to kccp you al
your best.
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STANFIELDS & setms.. smooth
TUPERIORITY and elastic.

- 4 Always soft ,

always n.trm
i +sOutwears
them all.

Stanfield’s unshrinkable under.
wear 1s the product of Canada’s
best underwear manufacturer;
It brings you a new conception
of underwear comfort—and 1 alue,
Built 0 exact measurements it
fits—snugly—and because it js_
unshrinkable it keeps right an
. hrting, And wear! ~logger than
you ever believed possible. Yet
Stanfield's cosis little or no more
than ordinary underwear. There's
e style and weight to meet your
needs—and at every price the best
value to be had. Go to your
favourite store today. See this
famous underwear for yourself.

i AcCcurate measu
ments . . superb
tailoring . . perfect
ht.

2 Exclusive easy-fit- 5 Buttons that
ting closed crotch, won't pull ofl.
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A QUALITY TO MFET FVERY NEED
THE BLST VALUE AT EVERY PRICE

Guaranteed to fit.~$2%t0 S0

Further we are told that the razor clams of Queen (Char-
lottes are far superior to any others in quality, but people
know nothing about them because they are not adver-
tised. If the Massett packers would spend a very few dol-
lars in the Prince Ilupert newspapers *u let 11)1 people of
the CltV RHOW that the\ nave this \]‘] il proauct, doubt

leq&z ]()Cd] })Bop]t \\”U]d use them. This i“‘t’ .-1(]\1 rtisement | "nm advertisement 1s not published or displayed by the L.
Control Board or bv the Government of British Columbia

1s given them to try to encourage the use of local product.
Possibly there are other products of the district that are
not used at home. If so, we should like about i
and will tell abnli‘! It free of charge.

If the manufacturers of 00ds ]i"ih’]’IL't"I In this
the country would get in touch with the chamber ‘ COm-
merce and ask their aid, it might help. The best means
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Three Star

BRANDY

The Safest Spirit in
all Emergencies
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however, is to do a little advertising on their own. The .
t of  cal newspapers

will certainly back them up. Buying for.

eign goods in preference to local 18 largely a matter of
lgnorance.

“WH?, THEYRE FILLED WITH SUNSHINE’

Says Lillian Roth,

famous i.reen star,
on visit to Canada

Lillian Roth . . . vivid star of
“The Yegabond King" . . .
chatting with the Buckingham
Booster . . . smoking her first
Buckingham . . . finding the
Buckingham Thrill. Here is
what Miss Roth, now visiting
Canada, thinks of the new
sun-treated Buckingham

Cigarettes:

“Why, they’re wonderfulsimply
filled with sunshinel”
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