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UNEMPLOYED POSITION

The action of the provineial government has placed the
unemployed of the city in a difficult position. Only those
who have been in the city less than three months are en-
titled to relief by the province and the city has no fund on
which to draw. Anything it does in the way of relief 1s
done without authority and with high tax payments due
this month it is doubtful if local eitizens would support a
bylaw just now,

What is needed is work for the unemployed and this
should be pressed upon the provincial and federal govern-
ments with all the force possible.
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LETTER FROM PEACE RIVER

We draw special attention today to the letter sent out by
the Boards of Trade of the Peace River which is published
in full in this paper today. It gives some good arguments
why action should be taken at once to provide a western
outlet for that part of the country. We expect to refer to
this again and hope everyone will keep informed on the
situation as viewed by the people of that important seetion

of the country.
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HOOVER CAMPAIGN

The campaign to re-elect President Hoover has com-
menced officially although it really has been in progress
some time. Also thé opposition has been active for many
months. From now on however, we may expect to find all
political action in the United States based on the forth-
coming election campaign. It will be one long play to the
galleries with the election over a year hence as the climax.
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APPEARANCE OF CITY

The rebuilding of the local sidewalks by the city has ex-
cited congidevahle remark. Visitors see in it a healthy sign
and declare it indicates a live town. Some taxpayers fear
that it means too heavy a drain on their purses while oth-
ers are pleased beyond measure at the work being done.
Some do not realize that the work is being paid for under
the local improvement plan by the owners of the abutting
property and that it is being carried out at their request
or with their acquiescence. What is certain is that when it
18 completed the city will have a smarter appearance than
It has ever had before.
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Horace A. Craig

LIR. CRAIQG, the vice<chairman of

the Alberta Committee of the
World’s Grain Exhibition and Con-
ferenee, is Deputy Minister of Agri-
culture for Alberta.

Born at North Gower, Ontario,
in 1882, Mr. Craig received his edu-
cation in the public and high schools
of that Province; at the Ontario
Agricultural College and the Uni.
versity of Toronto. In 1006 he was
awarded a B.S.A. degree.

From 1906 to 1911 My, Craig was
superintendent of fairs and insti.
tutes for the Province of Alberta,
snd from 1911 teo 1915 superin.
tendent of provineial farms. He
was appointed to the position of De.
puty Ministerof Agrieulture in 1915,

Mr. Craig is a member of the Canadian Society of Technica! Agri-
culturists, as well as of numerous organizations interested in agricul-
tural problems,
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THE NEWSPAPERS

A Story of Intelligent Advertising

N MAY 11th Premier Bennett announced
the Dominion Conversion Loan with an
objective of $250,000,000. On June 1st
the Prime Minister announced that the Loan

had been subseribed to the
sum of $639,816.500 — an
over-subscription of two
and one-half times.
Canadian business men
are familiar with the loan.
They knew that the Gov-
ernment had sufficient as-
surance of large blocks

of bonds to guarantee the '

objective. They knew that
the real success of the loan
depended on an over-sub-
geription from the free
Aow of bonds in private

hands all over Canada, (Es=i=-mameem
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revealed to the country in :::; R

was not merely a success,

measure.

met may be attributed to

ness and rapidity of the transaction, the readi-

transfers were put through, lies in the applica-
Th- Government carried a series of clear-cut

which would come forth at

But even the most opti- e Tt
mistic were hardly pre- ST e
ful flotation as the figure Sermimmees
which the Prime Minister LTI TTT
his budget speech.

The Conversion Loan
it was a success in the
largest and widest

The degree of response
with which the loan was
scores of factors, but one
pf the very definite reasons for the smooth-
ness of the public, the lack of question, and the
pase with which tens of thousands of small
tion of the force of advertising in the daily
newspapers of Canada.e
Rnnouncements in every daily newspaper
throughout the Dominion. These in turn were
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supplemented by the individual advertisements
of banks, bond dealers, and financial houses.
The use of other media was inconsequential.
Nearly all of the expenditure went into the form
of advertising in Cana-
dian daily newspapers.
Advertising made the
work of the Conversion
. easy! o
Advertising brought
thousands and tens of
thousands of small indi-
vidual investors into the
offices of banks, financial
brokers and trust com-

panies with their bonds.

What newspaper adver-
tising accomplished In
this particular instance it
i1s accomplishing day by
day for the whole fabrie
of commerce and industry
in Canada.

In this Dominion there
18 no substitute for news-
paper advertising.

The geographic extent
of Canada, its span of
provinces extending over
the vast breadth of a con-
tinent, its scattered popu-
lation, its trading areas
with widely differing busi-
ness conditions, all tend
to make the Canadian
| daily newspaper the one
universal medium of information and advertis-
ing 1n this country.

This is why the newspapers of Canada occupy
an outstanding position ag the messengers 6f
the Dominion’s welfare and progress. This is
why the successful national advertiser in
Cana_da. without , exception, looks upon the
qumion’s skein of daily newspapers as his
primary and indispensable medium,

Ask any recognized advertising ageney,
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The Dominion Government advertisement reproduced in miniatare above, and those
which followed it, were published in every daily newspaper in Canada, coineident with
the announcement of the Dominion Conversion Loan, whitch had an objective of

Q $250,000,000, and secured $639,816,600 within two weeka.
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