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S SEALED IN AND
STERILIZATION MAKES
IT ABSOLUTELY SAFE.
THE WORLD-FAMOUS
NAME OF NESTLES
IS MY ASSURANCE OF
ITS OUTSTANDING
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Canada has fifty-six thickly
settled cities—the centres of
highest buying power — from
which radiate all the important
markets of the Dominion.

More than two million daily
newspapers are bought by
Canadians every day, for daily
newspaper reading is a habit
that has grown and fastened
itself upon our national life.

All the play and movement of
civilization, from the Arctic
Circle to the Equator, from the
mystic East to the heart of the
ultra-practical West—the life
of the world—is focussed
in the newspaper every
day.

ADVERTISE
IN
DAILY NEWSPAPERS

The readers of the daily news-
paper embrace every class of
occupation, every income
group—the woman in her home;
the executive in his office, and
the messenger boy sitting out-
side ; great merchants and
keepers of small shops; artists,
artisans, financiers and clerks;
to each and all the daily news-
paper is an essential part of
everyday life, the focus of all
human activities.

Daily Newspapers help to sell
more goods than any other
advertising medium be.
cause they are read by
more people.
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SPONSORED BY THE
CANADIAN DAILY NEWSPAPERS ASSOCIATION
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